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After successful completion of the program, a student will be able to

Graduate Attributes Sr. No

Generic and Domain PO1 To Comprehend and apply the principles & knowledge ¢

Knowledge -~ management.

Problem Solving & PO2 To apply managerial tools & techniques fo solve the

Innovation Economical, Legal and Social business problems.

Critieal Thinking & PO3 1o identily & investigate multidimensional business issues

Decision Making using research based data and methods to appear at data
driven decisions.

Effective Communication PO4 To effectively present & articulate ideas & views in
globalised environment related to business world & society
at large.

kémlership and Team Work POS To unite & amalgamate under varied corporate

‘ hierarchical setting steer & lead themselves & othe
achieve organizational goals, AL

. Social Responsiveness and PO6 To exhibit & demonstrate high ethical values & act with
Ethics uprightness in cross-cultural & socio-economic
5 environment
l ntrepreneurshnp & Fa m:h PO7 To recognize & grasp entrepreneurial opportunifies for
Busmcst P i developing startups and expanding famlly busmesses

‘ Aronment andier s lEst PO8  To apply managemenl knowledge & acumen in dynamlc
‘su ainability business environment for sustainable growth.
Lifelong Learning 8 "POS  To work autonomously in changing business

by acqumng and updatmg knowledge & competencles

“ Global Orientation and PO10 To approach business issues from global perspectlve and
Crass-Cultural exhibit an appreciation of Cross Cultural aspects of
* Appreciation , business management.
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After successful completion of the program, a student will be able to

Graduate Attributes

Generic and Domain
Knowledge

Problem Solving &
Innovation

Critical Thinking &

Decision Making

Ettective Communication

Leadership and Team Work

Social Responsiveness and
Ethics

Entreprencurship & Family
Business

Environment and
Sustainability

Lifelong Learning

~Global Orientation and
~Cross-Cultural
Appreciation

Sr. No
POl ToComprehend and apply the principles & knowledge o
management.

PO2 To apply managerial tools & techniques to solve the
Economical, Legal and Social business prohlems.

O3 To dentify & investigate multidimensional business issues
using research based data and methods to appear at data
driven decisions.

PO4 To effectively present & articulate ideas & views in
globalised environment related to business world & society
at large.

POS5 To unite & amalgamate under varied corporate A
hierarchical setting steer & lead themselves & others to
achieve organizational goals. s

PO6 To exhibit & demonstrate high ethical values & act with
uprightness in cross-cultural & socio-economic
environment

PO7 To recognize & grasp entreprencurial opportunit
developing startups and expandmg famlly busmesses. ;

PO8 To apply management knowledge & acumen in dynamlc
business environment for sustainable growth.

PO9 To work autonomously in changing business envn'onment ,
by acquiring and updatmg knowledge & competencles Eb

PO10 To approach business issues from global "pérspéc'ti»i;e;hdw

exhibit an appreciation of Cross Cultural aspects of
business management.
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After successful completion of the program, a student will be able to

Graduate Attributes Sr. No

Generie and Domain PO1 To Comprehend and apply the prinmplés & kno ‘Tlea‘gieﬂbf
Knowledge . mapagement. = s EENISERE
Problem Solving & PO2 To apply managerial tools & technigues to solve the
Innovation Economical, Legal and Social business problems.

Critical Thinking & PO3 To identify & investigate multidimensional business issues

Decision Making using research based data and methods to appear at data
driven decisions.

Effective Communication PO4 To effectively present & articulate ideas & views in
globalised environment related to business world & society
at large.

Leadership and Team Work PO5  To unite & amalgamate under varied corporate

hierarchical setting steer & lead themselves & others to
achieve orggmzatxon,a_l goals.

Social Responsiveness and PO6 To exhibit & demonstrate high ethical values & act with
Ethics uprightness in cross-cultural & socio-economic

environment
Entreprencurship & Family PO7 To recognize & grasp entrepreneurial opportunities for
Business Y developing start-ups and expanding family businesses.
Enyvironment and POS To apply maliagément knowledge & acumen in dymiinic el
Sustainability business environment for sustainable growth.
Lifelong Learning 10 To work autonomously in changmg business envnronment

by acqulrmg and updatmg knowledge & competencles

Global Orientation and PO10 To approach business issues from glbbél‘i‘)érsﬁe‘ctive and
Cross-Cultural exhibit an appreciation of Cross Cultural aspects of
Appreuatmn business management.

Qo\og‘/ & ﬁ 5

i, S N
& AN
S/ Deparment \ & ¥
{,3, of Managament | § 13
£ Sludies 7/ F

&




SANDIP FOUNDATION’S
SANDIP INSTITUTE OF TECHNOLOGY & RESEARCH CENTRE, Nashik
Department of Management Studies

(Approved by AICTE, New Delhi, Affiliated to University of Pune & Recognized by Gout. of Maharashtra)
Trimbak Road, Nashik-422213, MS, India

ourse Outcomes of | SEM (2016 Pattern)

|
|

oy T ‘5 Course Outcome
(Blooms Level) |

Lt i [

Describe the essential ideas identified with accounting financial
Ccol Remembering statements cost accounting , marginal accounting, budgetary control
and standard costing.
Explain in detail all the hypathetical ideas instructed through the
02 Understanding
syllabus.
101-Accounting for Perlorm all the vital calculation through the bé;tinenr mathematical
’ CO3 Applying S
Business Decision ideas.
N Analyse the circumstances and choose the key monetary just as
CO4 Analyzing .
- numonelary components ehngaged with the circumsiance.
CO5 Evaluating Evaluate the monetary effect of the Choice.
col Remembering Define the key Concepts and Terms in Economics
Understands the concepts of Demand, Supply, Demand
2 Understandi : : e 7
62 = Forecasting and use it for decision making
Make use of the basic concepts of Costs and Risk in order to minis
102- Economic Applyin : .
i Bpiyiag the effect of risk on business
Analysis For — - - 7 :
3 Examine the various financial markets and understands their Role
Business Decision CO4 Analyzing [ .
in Indian Economy
COo5 Evaluating Evaluate the Union Budget & study its Impact on Indian Economy
Col1 Remembering Describe the key terms associated with each Act
Cco2 Understanding Sum up the key legitimate provisions of each Act
C03 Applying [llustrate utilization of the Acts in common business circumstances.
103-Lab Layout the different aspects of fundamental case laws of each Act
CO4 Analyzin R e .
e from a legitimate and administrative viewpoint..
Develop critical thinking by making decisions identified with
CO5 Evaluating utilization of different provisions of the Acts in business
circumstances.
To develop understanding of the basic framework of research
COl1 Remembering
process.
Have an understanding of various kinds of research, objectives of
104- BRM Cco2 Understanding . ; X
doing research, research process research designs and sampling
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Be able to formulate research problem and develop a sufficiently

(o8 Applying coherent research design.
: Have basic knowledge on qualitative, quantitative as well as
cos ARElZIng measurement & scaling techniques.
Be able to write & develop independent thinking for critically
o8 Evalugtifle analyzing research reports.
. Describe the main theories, principles, words, models, structures
col SEMENLEring and research findings in the field of organisational behaviour
Explain the consequences of organierional behaviour from the |
Cco2 Understanding point of view of workers, executives, managers and the
organisation.
105: Organizational Make Use Of (ngania.nimful—bhchuvmur theories, models, concepts
Behaviour w02 Applying and structures in partioular organisational environments
w— | Deconstruct the role of indi\'idm, ‘administrators
CO4 Analyzing and leaders in influencing how people act and in influencing the
culture of organisations as a whole
Elaborate On the complexities of influencing organisational
CO5 Evaluating& Creating : Wi ; Sy 57
behaviour, organisational culture and change in organisation.
COol Remembering Describe the key terms associated with the 4 Ps of marketing
Compare and Contrast various approaches o pricing for a real
co2 Understanding world marketing offering (commodities, goods, services, e-
products/ e-services.)
Demonstrate an understanding of various channel options for a real
CO3 Applying world marketing offering (commodities, goods, services, e-
106 : Basics of products/ eservices.)
Marketing ‘ Examine the product line of a real world marketing offering
GOk A (commodities, goods, services, e-products/ e-services.)
Explain the role of various communication mix elements for a real
CO5 Evaluating world marketing offering (commodities, goods, services, e-

products/ e-services
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Course Outcomes of Il SEM (2016 Pattern)

CO1 i
Repembeting Mix And Product Life Cycle As A Framework For Marketing Decision
Compare And Contrast Various Approaches To Pricing For A Real
Cco2 Understanding World Marketing Offering (Commodities, Goods, Services, E-Products/
E-Services.)
i Demonstrate An Understanding Of Various Channel Options For A Real
201- Marketing CO3 Applying World Marketing Offering (Commodities, Goods, Services, E-Products/
Management Eservices.)
e Explain The Role Of Various Communication Mix Flements For A Real
CO4 Analyzing World Marketing Offering Marketing Offering (Commodities, Goods,
Services, E-Products/ E-
CO35 Evaluating Evaluate The Financial Impact Of The Decision
Describe The Basic Concepts Related To Financial Management, Various
CO1 Remembering Techniques Of Financial Statement Analysis, Working Capital, Capital
Structure, Leverages And Capital Budgeting.
cOo2 Understanding Explain In Detail All Theoretical Concepts Throughout The Syllabus
Perform All The Required Calenlations Through Relevant Numerical
202- = Applying Problems
Financial Analyze The Situation And Comment On Financial Position Of The
Management CO4 Analyzing Firm, Estimate Working Capital Required, Decide Ideal Capital
Structure & Evaluate Various Project Proposals
<7 Evaluate Impact Of Business Decisions On Financial Statements,
Salusiing Working Capital, Capital Structure And Capital Budgeting Of The Firm.
COl Remembering Describe The Key Terms Associated With Each Act
203- Cc02 Understanding Sum Up The Key Legitimate Provisions Of Each Act
Human resource | 003 Applying Ilustrate Utilization Of The Acts In Common Business Circumstances.
Management
5 Layout The Different Aspects Of Fundamental Case Laws Of Each Act
CO4 Analyzing

From A Legitimate And Administrative Viewpoint..
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Develop Critical Thinking By Making Decisions Identified With

CO5 Evaluating Utilization Of Different Provisions Of The Acts In Business
Circumstances.
CO1 Remembering To impart knowledge in concepts and tools of decision science
CO2 Understanding To understand mathematical models used in Operations Research
o To apply these techniques constructively to make effective business
CO. Applying ‘
204- Ppiying decisions
Decision Science e e Anmyic the condition of real life and the challenges by means of various
L Analyzing es—
S decision-ritaking instiuments
- Remove different aspects of a business issue and improve the capacity to
CO5 Evaluating "
VETCamic l’iiu.‘. s
s Describe the key concepts and driv]ﬂg tdrocskxTx7ogcal-ifoflsﬁand supply
: Remembering
x i chain management
Explain the operation processes in operation and supply chain
CO2 Understanding T
204- ' y
i Identify the is el designin i ic
Operations and e T entify the issues related to designing and managing operations & SCM
. : ' and the techniques to do so.
Supply Chain
CO4 et Discover the strategic importance of operations & SCM and how it can
CRISEREnt ARGlyRng provide a competitive advantage in the marketplace
Co5 Evaluating Discuss the relationship between operations & SCM and other business
functions, such as markeiing, finance, accounting, and human resources.
Cot Remembering Describe the basic concepts and technologies used in the field of
management information systems;
CO?2 Understanding Understand how various information systems like DBMS work together
to accomplish the information objectives of an organization
Apply the knowledge of information systems in organizations, the
CO3 Applying strategic management processes, and identify the implications for the
206-Management management
Information CO4 Pl Compare the processes of developing and implementing information
e systems.
y CO5 . Discuss the role of the ethical, social, and security issues of information
Evaluating G
Col1 Remembering Explain the concepts and perceptive of emotional intelligence
. Describes the role of emotional intelli i i i
co2 Tdcrend s e e of emotional intelligence and its effectiveness in the
207-
co3 . Demonstrates the application of emotional competencies in their personal
Emotional Applying and professional life
Intelligence and . Analyse the Challenges faced by Organisations& expectations from
Managerial Analyzing

practicing Managers
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Effectiveness Lab Evaluating Organizational goals, Creativity, Optimising resources,
COs5 Evaluating Execution Skills
Define and Identify different life skills required in personal and
Col1 Remembering : .
professional life
Develop an awareness of the self and apply well-defined techniques to
Co2 Understanding E Y
cope with emotions and stress.
210 —
Explain the basic mechanics of effective communication and demonstrate
Life Skills CO3 Applying -
these through presentations
CO4 Anélyzing ¥ Take part in group discussions . =
- - Use appropriate thinking and problem solving techniques to solve new
COs valuating
problems
P [ col Remembering Describe the various facets of international ﬁu)itiual economy
co2 Understanding Understand the varions facets of national systems of political economy.
2i1- e 1
APPLY The relationship between frading system and international
Geopolitics & the o3 Applying 3 .
financial system
World Economic - -
CO4 Analyzing Explain the International monetary system
System s
CO5 Evaluating& Creating | Discuss the Consequences of Economic Globalization
Col1 Remembéring - DESCRIBE the key characteristics of the players in an industry.
| Summarize the management ethos and philosophy of the players in the
CO2 Understanding :
industry.
i | Demonstrate an understanding of the regulatory forces acting on the
COo3 Applying .
’ industry
215- :
. Compare and Contrast, using tables and charts, the market and financial
Industry Analysis | CO4 Analyzing
performance of the players in an industry,
Assess the impact of recent developments on the industry and its key
COs Evaluating

players.
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Describe theories, background work, concepts and research output
in the field of Strategic Management.

CO1 Remembering

, Explain clear understanding of the concepts ,tools and techniques
Cco2 Understanding P s o S : g
used by executives in developing and executing strategies.
. Describe negotiations inside and across techniques detailing ,
301- CcOo3 Applying 8 i 4 8
; usages and examinations,
Strategic S ——— ————
Integrate effective application of coneepts, tools and techniques to
Management ; ; P : : y T3
CO4 Analvzing practical sitwations for diagnosing and solving organizational
problems.

‘xplain 2 emonstrate capability of making their « decisions
Explain and demonstrate capability of making their own decisi

COS Evaluating 3 i )
in dynamic business landscape

To acquaint the students with a perspective of different facets of |
management of an enterprise

To develop the knowledge of the concept of auditiné;and its
applicability as performance management toof

302- | z To provide inputs with reference to the Investment Decisions along
- CO3 Applying 3 ; . ot
Enterprise with the techniques for those decisions

Performance . To inculcate the evaluation parameters of enterprise in terms of
cO4 Analyzing ;s
Management expenses, control systems and pricing

col Remembering

cO2 Understanding

: Formulate the various parameters to evaluate enterprise
CO5 Evaluating . ; ;
performance effectively through implementation of strategy

Define the key terms, List the Attributes and Characteristics of

CO1 Remembering Entrepreneurs features and Enumerate the Factors influencing

Entrepreneurship Growth.

303- co2 Understanding Dlscrlmmaye between pot(?ntlal options available for entrepreneur
for embarking on establishing a Start Up

Apply the theories of entrepreneurship and entreprencurship

Vernture CO3 Applying developn?e.m framework to analyze and identify entrepreneurial

opportunities.

CO4 Evaluating Evaluate. .the. start  up ecosystem and .the entrepreneurial

opportunities in light of requirements of a business plan.

Create a business plan that captures entrepreneurs and variety of

COs5 entrepreneur motivations, entrepreneur culture and sectoral

CREATING opportunities and financing options.

Understand on job the skills, knowledge, attitudes, and perceptions

Col1 Remembering along with the experience needed to constitute a professional

identity

Cco2 Understanding Understand the specific functional areas

Start-up and New

Management

; Learn actual supervised professional experiences and Get insight
304- = Applying in working of the real organizations

CO4 Analyzing tgtl;;ii:)rlstand perspective about business organizations in their

Summer Internship
Project

CO5 Evaluating onl?fl?;: tcareer opportunities to students in exploring in their areas

=
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4 Describe the main theories, principles, words, models, structures
CO1 Remembering LT b :
and research findings in the field of organisational behaviour
Explain the consequences of organisational behaviour from the
Cco2 Understanding point of view of workers, executives, managers and the
305 MKT: organisation.
Contemporary Co3 Ao Make Use Of organisational behaviour theories, models, concepts
Marketing ERL/HEE and structures in particular organisational environments
Research Deconstruct the role of individuals, organisations, administrators
Cco4 Analyzing and leaders in influencing how people act and in influencing the
culture of organisations as a whole :
CO5 Evaluating& Elaborate On the complexities of influencing organisational
Creating behaviour, organisational culture and change in organisation.
col Remembering tdentify the major influences in consumer behaviaut
\ — Distinguish between different consumer behaviour influences and
Co2 Understanding o
their relationships
— ki Establish the r:‘k:-;:mw ."sf consumer behaviour theories and
106 MKT - s concepts to marketing decisions
Consumer Co4 Analvalng Analyze the trends in consumer behaviour, and apply them to the
Behaviour - marketing of an actual product or service.
Recognise social and ethical implications of marketing actions on
CO5 Evaluating consumer behaviour and Use most appropriate techniques to apply
market solutions
: Define integrated marketi ommunications (IMC) and describe
CO1 Remembering S & ) A : ( + 24
the IMC planning process.
: Explain the process of advertising planning and the contemporar
cO2 Understanding P y p‘ - SRR e
context in which it is executed.

Tkt- . Apply advertising theories and analytical frameworks to specific
307TMk CO3 Applying PPYY 5 = & . ?
Integrated cases and examples of advertising practice.

Marketin ' Analyse the strategies and practices involved in the process of
fg . CO4 Analyzing y_ - & i 3 P
Communications advertising management.
Conduct and evaluate marketing research and apply these findings
€035 Evaluating to develop competitive and positioning strategies and to select the
target audience(s) for the IMC campaign plan.
; Define the key concepts and describe the elements of a product
CO1 Remembering 4 P P
strategy.
; Explain the process and methods of brand management, includin
CcO2 Understanding * p AT : 4 : :
how to establish brand identity and build brand equity
Applying Identify the Brand Marketing Strategies for Leaders,
308 MKT CO3 Applying Challengers, Followers and Niche Strategies for real life consumer,
business products and services operating in various markets
Product : - ;
Examine the key brand concepts by articulating the context of and
Management ; 5 il : )
CO4 Analyzing the rationale of application for real life consumer, business
products and services operating in various markets.
. Formulate effective branding strategi eal life sum
Cos et : : g stra .gxes. for .r al life consumer,
business products and services operating in various markets.
; Define the key concepts and Describe eleme
co1 Renembering S y p escribe the elements of Personal

10
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310 MKT - CcOo2 Understanding Explain the process and methods of Personal Sales management
Personal Selling - -
Lab Identify the Sales Strategies for Leaders, Challengers, Followers
CO3 Applying and Niche Strategies for real life consumer, business products and
services operating in various markets and in the Market space
Examine the key Personal Selling concepts by articulating the
CO4 Analyzing context of and the rationale of application for real life consumer,
business products and services operating in various markets
Formulate effective Personal selling strategies for real life
CO5 Evaluating consumer, business products and services operating in various
markets
Plan and undertake qualitative or quantitative Market Research and
col Remembering demonstrate the ability to appropriately analyse data to resolve
mﬂrthin{v issues,
1 MKT- COo2 Understanding Be able to assess market research for quality and relevance.
Qualitative N—s | 1dentify and describe the principal steps involved in the marketing
M m'lwling ¢ 0" Appl" )5 rosoai h process.
Research - Critically analyse market research methods and understand their
CO4 Analyzing
e strengths and weaknesses.
= ; Demonstrate an understanding of the ethical framework that market
CO5 Evaluating e
research needs to operate within
: Understand Varjous basic concepts /terminologi lated Direct
col1 Remembering : oncepts /t nologles relate rec
taxation.
CcO2 Understanding Understanding Tax planning process to be learn
305 FIN- : ; : 5 § ]
A " CO3 Applying Ifustrate how online filing of various forms returns can be done.
Direct Taxation ]
- - Calculate Gross Total Income and income tax liability of an
CO4 Analyzing s
individual assessed
CO5 Evaluating Applying and evaluation of tax saving plan.
s RECALLING the Indian financial system's structure and
COl1 Remembering . . » -
components across banking operations & financial markets.
e co2 Understanding UNDERSTAND the role of regulatory Body in Capital Markets
u -
Financial System of | c(3 e ny Apply the concepts of financial markets, their working and
india , Markets and importance.
Services cod vzt {Analy.se the various financial services and understands their Role
in Indian Economy
» Evaluate the importance of Financial Instituti i i
CO5 Ealuetn . porta; al Institutions in Developing
the Indian Economy
- Define the ke neept d Explai i
co1 Remembering i i y Concepts an xplain the Terms in Corporate
Finance
co2 Understanding Understand the concept of Business Valuation
309 FIN- co3 e Apply the concepts of corporate governance for management of
Corporate Finance ppiying Biisinass
Co4 Analyzing Analyse the various Dividend Policies
CO5 Evaluating Evaluate various corporate restructuring policies

11
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Portray the essential ideas related corporate rebuilding, mergers
CO1 Remembering and acquisions valuation aspects of corporate restructuring and
corporate.
; To get acquainted with the factors leading to financial distress of
CO2 Understanding g ,q : £

the organization.

Clarify the inspirations ,choice cycles, exchange execution and
310FIN- COo3 Applying valuation results of monetary , business and organizational
Corporate rebuilding by corporate units.

Financial £ Play out all necessary calculations through applicable mathematical
Restructuring COo4 Analyzing e
COo5 Evaluating Assess effect of corporate monetary rebuilding on all partners.
01 Remembering Remember various concepts imparted in the program.
! R r——
i
€02 Understanding Explain the supervisory framework in the Indian Banking System.
7” /\7 l’_'l'“ Deseribe the various lx\xx'ﬁ-l—zi:‘;pcéis‘_\vm. need to be followed |
313 FIN- ‘ BREEE during daily banking operations
Banking . — e m— - B
Operations 1 CO4 Analyzing Discuss the “mluij_ajuw:: related 10 bzin_kmg
. ; Apply the various commercial laws for the smooth functioning of
CO35 Evaluating il y - : : y 7
banking operations.
col Remembering Introduction and Defining & Importance of Financial Instruments
Cco2 Understanding Understand the role of various Money Market Instruments
Apply the concepts of Capital Markets and Its Instruments to
FIN- CO3 Applyin : ;
3!6 : N PPYIng Understand the use of various Capital Market Instruments
Financial : g -
Instruments & o4 Analyzing Analyse the various types of Financial Derivatives
DEFIYRLIVES Evaluate the various derivalive strategies for their application in
CO5 Evaluatin ; o g
8 different situations,
50} Remembering Describe the rationale behind lahour laws
[ Demonstrate an understanding of legislations relating to working
CO2 Understanding :
environment.
305 HR- Outline the role of various provisions of Payment of wages Act,
[ i co3 Applyin o
Labmfr & Social Ppiying Minimum Wages Act and Bonus Act
Security Laws
Calculate computation of Workmen compensation, and Gratuity,
CO4 Analyzin ;
NG Provident Fund and ESI Act
CO5 Creating DISCUSS The relevant provisions of various Labour Legislations.
. Describe the concepts related to human resource accounting &
306 HR- Col Remembering : P &
compensation management.
Human Resource - : :
! ; Understand the importance of investment in human resources and
Accounting and CO2 Understanding . ;
: the need for accounting of human capital
Compensation =
R — co3 Aol Apply the knowledge on human resource auditing, balanced score
g ppiying card, HRD score card, accounting and financial statements etc.

12
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; Develop an understanding of the concepts and theories related to
CO4 Analyzing P : = :
compensation management
; Discuss the issues related to HR accounting and Compensation
CO5 Evaluating g .
management
COo1 Remembering Enumerate the key concepts of the subject matter.
Describe the key aspects of the labour policy regulation in the
CO2 Understanding
country.
Identify the applicability of various legislations to variety of real
307 HR- 03 Applying o
Employee Health, world organizations
Q v A ‘elfar =i i’ i . B
alsty& Wellsre CO4 Analyzing Examine the traditional concept of labouy welfare in the industry.
(“()—R~ Evalusiing H\P‘".i” the e‘tvmlilinns of labour and their welfare and social
i 7 SCClli‘llz_lll:CdS in the country. —
col Remembering Describe the Basic Concept of Compensation
CO2 Understanding Understand various {echniques of employee retentions
308 HR- CO3 Applying Learn the concepts of Payment and employee benefits issues
U EIUN CO4 Analyzi C the Cost to C
Management nalyzing ompare the of) ompany
CO35 Evaluating Discuss the executive compensation
CO1 Remembering Enumerate the key concepts of the HR Audit .
CO2 Understanding Describe the tools aud techniques required for its implementation
COo3 Applying Identify the role of the Balanced Scorecard in auditing HR
309 HR-
HR Audit CO4 Analyzing Examine comprehensive exposition of the concept of HRD Audit
CO5 Crasting f')reating a culture and attitude of audits as tools for continuous
: improvement
COl Remembering Enumerate the key concepts of outsourcing
CO2 Understanding Describe the each stage of out sourcing process
311HR- ;
CO3 Applyin Identify the applicability of various Qutsourcing function
Qutsourcing of PRte Y PP y E
Human Resource CO4 Analyzing Analysing the role of outsourcing industries.
COs5 Evaluating Evaluating the HR need of outsourcing in the organization

13
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CO1 Remembering Iézr‘r’l::;::;;
e :
CO2 Understanding Think independently and rationally about comtemporay moral problems
p
401- co3 Appiviag ,{)\p?ly :gfeneml ethical principles to particular cases or practices in
Managing for HRELEES 5
sustainability Anal } . [ cone fo O B B T
J . yse now general concepts of governance apply in given situation or
e Anklyeing given circnmstances
COs5 Evaluating Evaluate the complexity of problems in practical ethics
Plan, and Engagé in, an independent and sustained eritical investigation
Col Remembering and evaluation of a chosen research fopic relevant to environment and
g p
e society
Systematically identify relevant theory and concepts, relate these to
co2 Understanding appropriate methodologies and evidence, apply appropriate techniques
and draw appropriate conclusions
; To provide means te immerse students in actual supervised professional
402- co3 EERAEE experiences
Dissertation 2 == ps i : P
. ngage in systematic discovery and critical review of appropriate an
S8 Anplyaing relevant information sources
: Communicate research concepts and contexts clearly and effectively
0> Ralugilly bath in writing and orally
; To make the students understand the deeper aspects of successful
o BeiebLie services matketing
coz Understanding ni ;)r]}:gctxi\;llde insights to the challenges and opportunities in services
403 MKT: &
Service co3 Rpiying ls)empnstrate the new Paradigm and Perspectives in Marketing of
ervices
Marketing
Co4 Analyzing ?cxz)e;lglifythe significance of services marketing in the Indian and global
CO5 Evaliativg :‘cooir:I}:‘I;aSQe the significance of services marketing in the global
col Remembering "rl;c; :;;;feent;oundatlons in components of sales and distribution
404 MKT: co2 Urderstanam Understand distribution channel management with its effective
Sales and € distribution strategy and channel designing
Distribution co3 e Analyze the challenges and opportunities before the marketing of
Management Pplymng services and to develop the suitable marketing mix or plans
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: To focus on decision making aspects and implementation of decisions in
CO4 Analyzing S
sales and distribution management
COs5 Evaluating Evaluate, classify, imagine and plan the successful service marketing
col Rememberihg Famlllfmze students with details retail managements concepts &
operations
Cco2 Understanding Know the recent trends in retailing in India
1 r" g refat oLt "S( T . 3 ¢ ¢ ¢
405 MKT: co3 Applying Identllfv various re il oppm‘mnmc m.d ¢valuate the strategies
, associated with each type of opportunity,
Retail . — = e —
SRR CO4 Analyzing Analyze Refail Market and Financial Strategy including product pricing
: : Distinguish and characterize the factors and management tools that
COS5 Evaluating : ; ; . = ? .
= retailers consider and use when developing their merchandise mix
COl Remembering Describe the process of export in the context of business
Co2 Understanding Explain the export transactions, classification and various payment terms
409 MKT : ) ifv vari : i .
o3 Applying !dentlfy various types of documents required for the procedures involved
Export in export
Documentation |
and Procedure CO4 Analyzing Examine various documentation formats for the export processes
COs Evaluating Explain pre and post activities of export process
co1 Remenbsering Def”me.the key concepts and Describe the elements of E- Marketing and
Analytics.
COo2 Understanding Explain the process and methods of analyzing E- Marketing
413 Mkt- CO4 amcs To give insights into various aspects of E Marketing and analytics from
E-Marketing PPIyIng the perspective of creating Customer Value
and Analytics ; ; " : :
y : To contextualize marketing concepts in electronic marketing and
CO4 Analyzing ; ;
marketing analytics context.
Cos Bvaluating Formulate effe‘ctlve marketing analytlf:s strategx?s fc?r real. life
consumer, business products and services operating in various markets
Co1 Remembering Describe and identify the key principles of the Indian banking systems.
415 Mkt- : i i ift i i i
: co2 Understanding Des?rlbe the underlying shift in banking and financial markets from
Marketing of earlier periods.
Financial . ;
Services-II Co3 oalin To demonstrate the skills necessary to understand and Implementing
crvicess PpiyIng financial products based on what the targeted customers want.
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co4 el Outline the various offerings and terms associated with wealth
fryzing management in the global and Indian context.
: y T rE ha e b £
COs Syt Analy§ls ofth.e customer touch-points and customer-buying journey o
financial services/
COl Remembering Remembering the basic concepts in various indirect taxes acts
CO2 Understanding Understanding Procedural parts of Indirect Taxes.
403 FIN O3 Applying Applying knowledge with online filling of various forms and Returns.
Indirect —— — ==
Tazstion o4 Analyzing [llustrate E-Filling process.
COS5 EBvaluating Evaluate various taxation , payments and process
: ] ey Enumerate the key terms and Eunccpt associated with International e
COl Remembering -
[y tinance. - -
Summarize the various the concepts related to regulators, financial
Cco2 Understanding markets, Finaiicial Instruments, tax structures at international level.
: - Illustrate the role of international monitory systems & intermediaries in
404 FIN- Co3 Applying Global financial market
International - -
- . Analyse the various types of Bond Markets
Finance CO4 Analyzing
. Formulate the investment plan or business plan by adapting international
COos Evaluating finance environment.
CO1 Remembering Remember various functions in banking in detail.
Co2 Understanding Explain the Banking structure in India.
409 FIN COo3 Applying Describe the various functionalities of banking in India.
Banking
Operations IT CO4 Analyzing Various administrative procedural functions of banking.
CO5 Evaliating Evaluate the lending and borrowing rates along with various mandatory
reserves..
: Enumerate the key terms and concept associated with investments
COl Remembering
) Understand the concept of Wealth Management
410-FIN CO2 Understanding
Wealth & ; 5 :
p ez:fol'o Apply the concept of Portfolio Management in actual investment World
ortfoli
Management cos3 Applying
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Analyse the various tools and methods of evaluating the portfolio.
CO4 Analyzing
Evaluate the various Portfolio Theory
CO5 Evaluating
Describing the basic concepts of Fixed Income Securities
COl Remembering
Understanding the various types of securities traded in the fixed income
cO2 Understanding market and the concepts related to the risk and returns of the Fixed
411 FIN income securilies
= i ) Applying the knowledge of fixed income securities for diversifying the
Fixed Income COo3 Applying portfolio of investments
Securities & - sl — — = Sy
Technical Predictive analysts of the economic outlook through yield curve analysis
y CO4 Analvzing
Analysis
Devise the various imualuim’u;mluglcs based on portfolio returns.
CO5 Evaluating
COl Remembering To know various schemes floated by Government,
CO2 Understanding Need and Importance of Financial Rural Development
413 FIN- CO3 Applying To check and apply various functionalities of rural financing.
Financing Rural -
Development COo4 Analyzing Problems and prospects of rural financing.
cOs Rveluating Eva!uate Naf'inna! and International rural financing systems and its
implementation.
CO!1 Remembering SHOW attention to significant and basic issues in Employee Relations
COo2 Understanding Decipher and relate enactments administering  Employee Relations.
403 HR- Co3 Applying Exhlb{t a comprehension of enactments identifying with Employee
Associations
Employment
Relations CO4 Analyzing Explain aspects of collective bargaining and participation
CO5 Evaluating Outline the role of government, society and worker's in building ER.
co1 Remembering Reme'mber tbe methodologies ad_optf:d by HR and their execution issues
and difficulties looked by organization.
- Articulate the basi f SHRM and link th ies to th
Strategic co2 Understanding rtlcq ate the asic concepts of SHRM and link the HR strategies to the
organizational business strategies.
Human
Resource CO3 Applying Ability to Analyze HR as an investment to the company.
management
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: o ; i R
Co4 el Ablhty. to Interpret and Evaluate the implementation of the H
strategies.
CO5 Evalnating formulgte and prqwde reahs?xc solut'lo'ns to thc? industry by designing
innovative strategies and logical decision making.
: Exhibit the significant theories, ideas, terms, models instruments and
COl Remembering »
framework
CcOo2 Understanding Comprehend idea of OD and 'intercession'
MAKE USE of the Theories, Models, Principles and Systems of
405 HR- CO3 Applying Organizational Diagnosis and Development in explicit hierarchical
St settings.
Organizational e -
Design and Cod eI F..\':lmil?c tl}c oufside and inside climate w.iil'l. ri_L;lﬂ(in-:lrumCH! of
Development [ dctcnmnahi){lﬁapd survey the part of qrr:u ist in OD, -
g i MAP an intercession to authoritative need and DESIGN the role of
O35 Creating g . iativa [eite
expert for an authoritative issue
COl Remembering Define the terms and concepis related to International HR
COz Understanding Understand how to manage and support International Assignments.
406 HR- CO3 Applying Apply the various initiatives in global HR
Global HR e
CO4 Analyzing Explain the working of virtual organizations in global HR
CO5 Evaluating Discuss the key issues in international HR
COl1 Remembering Describe the Basic Concept of Reward Management
CO2 Understanding Understand the grade and pay structures
407 HR- cO3 Applying Apply the process of setting reward management system
Empleyee :
Reward Cco4 Analyzing Explain the role of union in reward management
Management
COS Evaluating Discuss reward management system practiced in organizations
Col1 Remembering Understand the concept and importance of competency mapping
COo2 Understanding Explain the Process and model of competency mapping
416 HR- CO3 Applying Identify the competency categories
Competency
Mapping Co4 Analyzing Analyze the acceptance, causes , recommendations related to
competency mapping
CO5 Evaluating Discuss on assessment and uses of mapping
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il,a;{éy@mremm%(@E’@%) ;

T S e P SR

Describe the basw concepts related to Acountmg, Financial

Col Remembering Statements, Cost Accounting, Marginal Costing, Budgetary Control
and Standard Costing
co2 Explain in detail, all the theoretical concepts taught through the
syllabus. -
101-Managerial Co3 Applying Pcrfon'n all the necessary calculations through the relevant
numerical problems
Accounting 04 Analyzing Analyse the sitnation and decide the key financial as well as non-
linancial elements involved in the situation
CO35 Evaluating Evaluate the financial impact of the decision
COl Remembering bescribe the main (h.cnrims.w principies, wa;ds, models, structures
and rescarch findings in the field of organisational behaviour
Explain the consequences of organisational behaviour from the
COo2 Understanding point of view of workers, executives, managers and the
102- organisation.
Organizational co3 Applying Make Use Of 'orgam.satlonal bekllaw‘our theor'les, models, concepts
; and structures in particular organisational environments
Behaviour Deconstruct the role of individuals, organisations, administrators
Organizational CO4 Analyzing and leaders in influencing how people act and in influencing the
Raharions . culture of organisations as a whole
cos5 Evaluating E)abOfatc On t_hc ' complexities of inﬂuancing .org.anisational
behaviour, organisational culture and change in organisation,
Col Remembering Define the key Concepts and Terms in Economics
103- co2 Understanding Understands the ‘concepts. . of Demand, Supply, Demand
Forecasting and use it for decision making
Kconomic Analysis - o PRI
y CO3 Applying M.ak‘e ase of the basnlc conceptls of Costs and Risk in order to
For Business minimise the effect of risk on business
Deilon CO4 Analyzing anml.ne the various financial markets and understands their Role
in Indian Economy
co5 Evaluating Evaluate the Union Budget & study its Impact on Indian Economy
col Remembering To develop understanding of the basic framework of research
process.
co2 Un derstanding Ha.ve an understanding of various kinds of {'esearch, objec.tives of
doing research, research process research designs and sampling
104- co3 Applying Be able to formulate. research problem and develop a sufficiently
coherent research design.
Business Research : e s
CO4 Analyzing Have basic knowladge on .qualltatlve, quantitative as well as
Methods measurement & scaling techniques.
Co5 Evaluating Be able to write & develop independent thinking for critically

analyzing research reports.
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105:
Basics of Marketing

Co1

Remembering

Describe the key terms associated with the 4 Ps of marketing

COo2

Understanding

Compare and Contrast various approaches to pricing for a real
world marketing offering (commodities, goods, services, e-
products/ e-services.)

CO3

Applying

Demonstrate an understanding of various channel options for a real
world marketing offering (commodities, goods, services, e-
products/ eservices.)

Cco4

Analyzing

Explain the role of various communication mix elements for a real

world marketing offering marketing offering (commodities, goods,
services, e-products/ e-

COS5

Evaluating

offering (commodities, goods, services, e-products/ e-services.)

106 :

Digital Business

(@R

Remembering

Understanding

Applying

Analyzing

Describe the conceptual framework of e commerce, mabile
commerce and social commerce

Creating Design a marketing plan for a real world marketing

Summarize the impact of information, mobile, social, digital, 10T

and related technologies on society, markets and commerce

iflustrate value creation & competitive advantage in a digital
business environment

Examine the changing role in intermediaries, changing nature of
supply chain and payment systems in the online and offline world

Evaluating

107-
Management

Fundamentals

Elaborate upon the various types of digital business in the present
day world

Remembering

Enumerate the different
management methods

management competencies and

Understanding

Explain the function and necessity of preparing, coordinating,
decisions making and guiding

Applying

Make Use Of goal setting and preparation concepts for basic and
complex tasks and small projects

Analyzing

Compare and Contrast various organizational structures of variety
of business and non profit organization in a real world context.

Evaluating& Creating

Formulate and Discuss a basic controlling model in a real life
business, start up and not-for-profit organizational context.

109-
Entrepreneurship

Development

Co1

Remembering

Define the key terms, List the Attributes and Characteristics of
Entrepreneurs features and Enumerate the Factors influencing
Entrepreneurship Growth.

CO2

Understanding

Discuss various theories of entrepreneurship and the
entrepreneurship development ecosystem in Indian context

CO3

Applying

Apply the theories of entrepreneurship and entrepreneurship
development framework to analyze and identify entrepreneurial
opportunities.

CO4

Analyzing

Discriminate between potential options available for entrepreneur
for embarking on establishing a Start Up

CO5

Evaluating

Create a business plan that captures entrepreneurs and variety of
entrepreneur motivations, entrepreneur culture and sect oral
opportunities and financing options

111-

COl1

Remembering

Describe the key terms involved in each Act.

Depa«men\
of WManagament
Shudics
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Legal Aspects of CO2 Understanding Summarize the key legal provisions of each Act.
Business -
Co3 Applying Illustrate the use of the Acts in common business situations.
Co4 Analyzing Outline the varlou.s facets of‘ basic case laws of each Act from a
legal and managerial perspective.
COo5 Evaluating DeYelop Cl‘lt'lc'al thinking by fnakm.g Judg.men'ts related to use of
various provisions of the Acts in business situations
cot Remembering Recognize t.he various .elements of: commumcatlofl, channels of
communication and barriers to effective communication.
13- co2 Undetstanding Exp.ress Fhemsel.ves effectively in routine and special real world
: business interactions.
Verbal e —— ———— i
: APpPIYINg Demonstrate appropriate use of body language
Communication il FOTREE _)_i_i‘_“bu = -
LAB CO4 Analyzing Take Part In 1“-.-%'-::%-;1':;1! meetings, group dia\,u»%\)m.:, ielephonic
calls, elementary interviews and public speaking activities.
CO5 Evaluating& Creating Appmisc' the pros and cons of sample recorded verbal
. COLUINCAUons M a busiiness context,
co1 Remembering Describe Various Selling Situations and Selling Types
l—_—— o . p « » ®
co2 Understanding Outline the Presales work to be carried oul by a professional
115- salesperson
: Identify the key individuals involved in real world sales process for
Selling and Co3 Applying y Y . jriediuaty
a real world product/ service / e-product/ e- service
Negotiation Skills = . i 3 /
8 CO4 Analyzing For@ulate a sales script for a real world sales call for a product/
service/ e-product / e-services
cO5 Evaluating& Creating Deconstruction the pros and cons of sample real world sales calls
for a product/service/e-product/ e-service
Select appropriate menus and functions of MS Excel to Create,
co1 Remembering Format, Import, Merge, Save, Print Spreadsheets & Charts using
business data
s : e
o2 Understanding Show how to do basic troubleshooting and fix mistakes most people
make when working with spreadsheets.
116- Use various functions of MS Excel, Execute pivot table analysis,
| Excel CO3 Applying common (and powerful functions), and different types of lookups
(vlookup, hlookup, and index/match).
CO4 Analyzing [llustrate th.e use of the most commonly used data-manipulation
commands in MS Excel.
CO5 Evaluating& Creating Derive insights from multiple data sources in MS Excel and work

with it to answer relevant business questions.

pepatrent
of Menagemen
Sludies
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Describe the basic concepts related Accoutng, Financial ttemnts,
Col Remembering Cost Accounting, Marginal Costing, Budgetary Control and Standard
Costing
COo2 Explain in detail, all the theoretical concepts taught through the syllabus.
201- Dot a H H
co3 ARBIing I er;(:rm ‘1ll the necessary calculations through the relevant numerical
Marketing prob’ems el S8 S -G
co4 Auioptes Analyse the situation and decide the key financial as well as non-financial
Management alyzing elements involved in the situation i
COS5 Evaluating Evaluate the financial impact of the decision
Deseribe the basie concepts related to Financial Management, Various
Ccol Remembering techniques of Financial Statement Analysis, Working Capital, Capital
Structure, Leverages and Capital Budgeting, B
co2 Understanding Explain in detail all theoretical concepts throughout the syllabus
COo3 Applying Perform all the required calculations through relevant numerical probiems
202- Analyze the situation and
Financial » comment on financial position of the firm
« estimate working capital required
Management « decide ideal capital structure
: « evaluate various project proposals
L0 AnalZing Analyze the situation and
« comment on financial position of the firim
> estimate working capital required
» decide ideal capital structure
* evaluate various project proposals
Evaluate impact of business decisions on Financial Statements, Working
: Capital, Capital Structure and Capital Budgeting of the firm
S S Evaluate Impact of business decisions on Financial Statements, Working
Capital, Capital Structure and Capital Budgeting of the firm
Co1 Remembering Describe the key terms associated with each Act
203- CO2 Understanding Sum up the key legitimate provisions of each Act
HE CO3 Applying [llustrate utilization of the Acts in common business circumstances.
resource = Layout the different aspects of fundamental case laws of each Act from a
CO4 Analyzing fe e :
Management legitimate and administrative viewpoint..
CO5 Evaluating Qevelop crltha! thinking by ma!cmg d.ecmox}s identified with utilization of
different provisions of the Acts in business circumstances.
; Define basic terms and concepts related to Production, Operations,
204- col Remembering Services, Supply Chain and Quality Management
i : Explain the process characteristics and their linkages with process-product
Operations and | CO2 Understanding At e real world so ot
Supply Chain : Describe the various dimensions of production planning and control and
CO3 Applying i ; : ;
N onoseent their inter-linkages with forecasting.
g : Calculate inventory levels and order quantities and Make Use Of various
CO4 Analyzing ; : ;
inventory classification methods.
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Outline a typical Supply Chain Model for a product / service and Illustrate
CO5 Evaluating the linkages with Customer Issues, Logistic and Business Issues in a real
world context.
col Rt Enumerate To give the students an understanding of marketing research
£ from both user's (management) and doer's (the researchers)
co2 Uliderstandii Compare and Contrast To learn the basic skills to conduct professional
205 MKT- “ £ marketing research
Marketin : Construct To design and produce, evaluate a research proposal &
: ik Applying understand the quality of research studies
Research
CO4 eI oEe Illustrate the use of appropriate qualitative research methods in real world
business and non-business contexts
CO5 fiatnatine 10“1?pdcrstan‘d the applications of business research tools in Marketing
decision making.
‘01 !".‘.‘!!‘.‘.‘H‘.I\)C!‘iﬂ;:‘ Iden !- the me l_, o influences in consumer behaviour
. - — Distinguish between different consumer behaviour influences and their
206 MK 1- CO2 Understanding relationships — =
Consumer | .~ ’ Establish the relevance of consumer behaviour theories and concepts to
= o3 /\pplymg marketing decisions !
e Analyze the trends in consumer behaviour, and apply them to the
04 AIHI\ zing 2 - t
= marketing of an actual product or service. —
Recognise social and ethical implications of marketing actions on
CO5 Evaluating consumer behaviour and Use most appropriate techniques to apply market
solutions S
(6{0) Remembering Define various concepts related to Digital Marketing
—CO2 4_U_nAder<tandén . Explain the role of Facebook, Google, ad words, YouTube, and Email in
220 MKT- e Digital Marketing i
Digital co3 et Make' use of t?agcbook, Go.ogle_, ::d‘-wnrcls, YouTube tube and email for
) carrying out Digital Marketing real life products
Marketing-I co4 T Make use of facebook, Googie, ad words, you tube and email in various
yzing context of Digital Marketing
cos Evaluating& Design digital media campaign using appropriate mix of facebook,
Creating Google, ad words, YouTube and email
col Letierbatin To enlighten the students with the Concepts & Practical dynamics of the
llsibed £ Indian Financial System, Markets, Institution and Financial Services.
29 U X | e 7 3 1
221 MK'T co2 Uniderstandln Lml.cxsldudlng, .lhe key Issues and tuture trends that surround financial
Matketing.of services marketing,
Arieling.o Co3 P Compare the various product and service characteristics, and explain what
Financial ppiymg they offer and exclude.
Services - I co4 Afialyzify Design Far tal.lorecg for ea?h kind of financial products and services.
Investment advisors' viewpoints.
co5 Evaluating& Evaluate the investment performance of financial products and services for
Creating various types of investors.
5 Recall the structure and components of Indian financial system through
CO1 Remembering ] » : !
205 FIN- banking operations & Financial Markets.
: Understand the concepts of financial markets, their working and
Financial (o{0)) Understanding importance.
Market and co3 INTIERT Illustrate the working and contribution of Banks and NBFCs to the Indian
Economy.
Banking - ; : ;
CO4 Analyzing Analyze the linkages in the Financial Markets.
Operations
CO5 Evaluating Develop necessary competencies expected of a finance professional.
= Remembering Understand the need and aspect of personal financial plannin
206 FIN CoO1 p p p g
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Personal co2 Understanding Describe the Investment options available to an individual
Einancla CO3 Applying Identify types of risks and means of managing it
Planning
CO4 Analyzing Determine the ways of personal tax planning
Evaluatin Explain retirement and estate planning for an individual and design a
CO5 & financial plan
Col Remembering Remember various concepts taught in the syllabus.
217 FIN-
: Explain various theories of Investment Analysis and Portfolio
Securities (302 Understanding Management, ==
; ‘ Calculate risk and return on investment using various concepts covered in
Analysis & 03 Applying the syliabus B i LS
Portfolio ~m -
- : | CO4 Analyzing Analyze and Discover intrinsic value of a security.
anagemen — ; -
CO5 t:_:li;'i'l‘:é““& Design/ Create optimal portfolio.
L
e . Understand  various basic  concepts/ terminologies related Direct
Ccol Remembering T:a:{étjgg e £ :
Co2 Understanding Explain how tax planning can be done.
219 FIN-
Direct Taxation COo3 Applying [llustrate how online filling of various forms and returns can be done.
Co4 Stk Calculate Gross Total Income and Income Tax Liability of an individual
n yzing assessed.
COs5 E‘r,:;ltli?llz‘l;ng& Analyze and Discover intrinsic value of a security
col REmambering Define the key terms related to performance management and
205 HR 558 i e competency development.
Competency CO2 Understanding Explain various models of competency development.
Based Human co3 i Design and Map Their own competency and plan better and appropriate
R career for them.
ESGUELD Co4 ARalvERG Develop a customized competency model in accordance with the
Management R L corporate requirements.
CO5 Evatuatin Analyse competencies required for present and potential future job roles
£ at various levels and across variety of organizations.
206 HR- col BT oo s Show awareness of important and critical issues in Employee
g Relations
Employee C02 Understanding Explain aspects of collective bargaining and grievance handling.
Relations & | co3 e Demonstrate an understanding of legislations relating to working
PPIyIng environment & Employee Relations
Labour CO4 Analyzing Outline the role of government, society and trade union in ER.
Legislation : Develop critical thinking by making decisions identified with utilization
ge e of different provisions of the Acts in business circumstances.
: In-depth information on public relations and a detailed understanding of
217 HR- col e media skills required to maintain good relations.
- The required awareness, information and maturity to understand the
i i 2 tand ; e ; R
Public Relations | CO G impact of communication on the image and brand of the organisation.
& Corporate Co3 ADDlyin The necessary confidence and experience to successfully coordinate and
Comminications PPIyINg communicate like professionals.
CO4 Nl The necessary skill set and ability to filter important content and make
yzing necessary changes for effective and impactful.
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CO5 Evaluating& The required confidence to balance being transparent and protecting the
Creating reputation of the organisation.
: Describe the key conce ecification, Job description
218- co1l Reneaherine e I'l.b he key one pts such as Job Specification, Job description,
Recruitment and Selection
LAB in CO2 Understanding Compare and Contrast various methods of Recruitment and Selection.
: COo3 Applying Develop Job Specifications and Job descriptions in a variety of context
Recruitment and : : 7
CO4 Analyzing Analyze various Personality types
Selection Cos Evaluating& Explain the profiling techniques used to test Personality, Aptitude,
Creating Competency
208- COl Remembering Enumerate the various elements of global economic system.
G it & Co2 Understanding Explain the role of key trade organizations in the global economic system
SRR COo3 Applying Indentify The crucial elements of international trade laws.
World Economic | CO4 Analyzing Analyse the forces that work for and against globalization ==
Systems CO35 Evaluating A:;s'c:;.‘;‘ the impact of the elements of the Global Economic System on the
> India Economy. s » .
Col Remembering Describe the stratogic decisions involved in establishing a start-up.
209- co2 Undsrstanding IJI;.plnin the decision making matrix of entrepreneur in establishing a start
EreaR NeT e Apply iug I Identify the issues in developing a team to establish and grow a start-up.
Venture CO4 Analyzing Formulate a go to market strategy for a start-up.
Management — i & Dcsng.,vn a workpblc funding n}oc.icl for a pmpgsed startupDevelop a
CO5 o convincing business plan description to communicate value of the new
creating - :
| venture to customers, investors and other stakeholders.
COl1 Remembering Enumerate the key terms associated with Qualitative research approach.
‘ i = T :
210- co2 Understanding Co pare A d Contrast Qualitative research approach with the
Quantitative approach. -
Qualitative ; Construct appropriate research and sampling designs for Qualitative
CO3 Applying . . .
research work in real world business and non-business contexts
Research - — -
; Ilustrate the use of appropriate qualitative research methods in real world
CO4 Analyzing ; 3
Methods business and non-business contexts. e =
Co5 Fyallathy Combine Qqalltatlve and Quantitative research approaches in a real world
| - research project.
Describe stages in a typical communication cycle and the barriers to
COl1 Remembering effective
communication
215- CO2 Understanding Summarize long essays and reports into précis and executive summaries,
Written And = - : =
Communication | CO3 Use Dictionary 'and. Thesaurus to draft and edit a variety of business
Lah written communication.
; Examine sample internal communications in a business environment for
CO4 Analyzing ;
potential refinements.
Evaluating& ; 5 ;
CO5 ; g Compose variety of letters, notices, memos and circulars
Creating
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Col Remembering Describe the basic terms and concepts in Strategic Management
- i i f Strategi i 1 worl
co?2 lipdartoritin, Explain the various facets of Strategic Management in a real world
Tl context.
CcOo3 Skt Describe the trade-offs within and across strategy formulation,
Strategic ppiying implementation, appraisal
; Integrate the aspects of various functional areas of management to
Management CO4 Analyzing ) ’gra _ pe ? V?fl. uf HREEl gaizhl
develop a strategic perspective e o
Explain the nature of the problems and challenges confronted by the top
CO5 Evaluating management team and the approaches required to function effectively as
: : strategists
col Remembering 1o impart knowledge in concepts and tools of decision science
Co2 Understanding To understand mathematical models used in Operations Research
an2- CO3 g o apply these techniques constructively to make effective business
= Applying decnélimq l
Decision Science P o ;
C04 Analyzing Analyze the condition of real life and the challenges by means of

various decision-making instruments

Ccos5 R | Remove different aspects of a business issue and improve the capacity
& to overcome problems

ol Understand on job the skills, knowledge, attitudes, and perceptions
along with the experience needed to constitute a professional identity
303- Remembering
Summer Co2 Understanding Understand the specific functional areas
Internship 03 Aot an Learn actual supervised professional experiences and Get insight in
e PPLYIIE working of the real organizations
€
! Co4 Analyzing Understand perspective about business organizations in their totality
CO5 Evaluating ﬁltse(;zg/ter career opportunities to students in exploring in their areas of
col Remembente ’Sl‘eorvniqcackse ntql;i ]féltxi(lilegnts understand the deeper aspects of successful
304 MKT- CO?2 Understanding n]q":ﬂ;();(t)i\r;l;e insights to the challenges and opportunities in services
aRkae CcO3 ; Demonstrate the new Paradigm and Perspectives in Marketing of
Marketing Applying Services
CO4 ey é\cr:)anl(})flss the significance of services marketing in the Indian and global
CO5 Evaluating ;l':ot:ll::;l;asme the significance of services marketing in the global
Ccol Remembering ;2 :;g:::eenft'oundatlons in components of sales and distribution
SUSMET: CO2 D derstandiT Understand distribution channel management with its effective
Sales & g distribution strategy and channel designing.

s co3 AToivin Analyze the challenges and opportunities before the marketing of
Distribution ppiyIng services and to develop the suitable marketing mix or plans
Management Cco4 ATAlvain To focus on decision making aspects and implementation of decisions in

A sales and distribution management
CO35 Evaluating Evaluate, classify, imagine and plan the successful service marketing

Department \ % v 2 26

of Management
Studies




SANDIP FOUNDATION’S
SANDIP INSTITUTE OF TECHNOLOGY & RESEARCH CENTRE, Nashik

Department of Management Studies

(Approved by AICTE, New Delhi, Affiliated to University of Pune & Recognized by Govt. of Maharashtra) =
Trimbak Road, Nashik-422213, MS, India

Co1 Remembering Define the terms and concepts related to Business to Business marketing
312 MKT- €Oz Understanding Explain the terms and concepts used in business to business marketing
Business to . P : ]
el Co3 - Identify Challenges and apportunities in Business-to-Business
Business Applying Marketing.
Marketing
Formulate segmentation, targeting and positioning, consumer buying
CO4 Analyzing behaviour and marketing mix in the context of Business to Business
marketing =
co5 Evaluating& Design marketing mix elements considering business-to-business sales
L Creating and service situation
LUl Remembering Understand the impact of technology on the traditional marketing mix.
2 Co2 — ) I'o investigate the key issues and themes in the adoption and application
314 MKT- UESTeHnAing of digital marketing to business.
Digital cO3 Applying _! o explore tactical and operational challenges facing firms in
. - : implementing digital marketing strategies
ALY 2 co4 Analyzing To develop skilis in digital marketing and social media marketing.
Co5 Evaluating& To develop reflective skills on leanings and experiences from a practical
Creating implementation of a digital marketing strategy
CO1 Remembering Recall the key concepts of the Indian Banking system.
315 MKT- Cco2 Understanding F_:xplal'n the fflnd‘amcntal changes in banking and financial markets as
financial institutions. .
Marketing of ; Demonstrate the skills and knowledge required to understand and
CO3 Applying A < :
Financial Neec.i based pitching of the hnancu.xl Products to the targeted cqstomers: 1
CO4 Aralusing Outline the growth & service offerings of wealth management in global
Products o & Indian context.
Cos5 Evaluating& Assess the customer touch-points and customer-buying journey for
Creating financial services & Create the marketing strategy for financial products
Col Remelibering D.esclnbe. thq basic concepts in financing, investing and profi
distribution in a firm
co2 . B Explain theoretical concepts related to raising and use of funds and
304 FIN- Understanding vAlTe GEA
Advanced oL ‘ C.al.culate val.u?s for making capital structure, investment, liquidity and
) . Applying dividend decisions
Financial in the financial management of a firm
Management CO4 Analyzing Analyze the options for making the right financial decisions of a firm
Assess the role of financial planning, risk analysis in investments,
CO5 Evaluating liquidity and credit
management policy of the firm on shareholder value
. b : - :
COl1 Remembering E.numerate the key terms and concept associated with International
Finance.
5 co2 . Summarize the various the concepts related to regulators, financial
305 FIN Understanding markets, Financial Instruments, tax structures at international level.
International Co3 : Illustrate the role of international monitory systems & intermediaries in
Applying bal fi :
Elavnce Global financial market
CO4 Analyzing Analyse the various types of Bond Markets ’
: Formulate the inve l i ti
CO5 Evaluating Fo - the in stmen? plan or business plan by adapting
international finance environment.
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col Repemiann Remember the concepts, terminologies, frameworks, tools, techniques
313 FIN- g and theories of technical analysis taught in the syllabus.
Cco2 Understandin Understand the applications of technical analysis and the various types
Technical g of charts and the psychology behind a pattern and its formation
Analvsisof Cco3 ! Make Practical Use of the theories, Models, Principles and frameworks
X QREVIE of technical analysis for estimating market prices of different securities
Financial Co4 ke Analyse And Forecast the market prices of securities in order to take
Market yzing and execute investment decision
CcO5 Evaluating& Formulate an ideal portfolio of investments with a combination of wide
Creating number of securities
Remembering the key concepts of Indirect Taxes in India Identifying
COl Remembering = 5 ¢ ; T
) i enumerating the various terms associated with GST and other indirect
l‘(l NES
= Explain how GST works as an Uniform Tax Structure, llustrate the
co2 Understanding framework of India, & describe the important concepts such as supply,
dual
315 FIN taxation method, registration process, ete. -
P T —— Apply the theories and Principles and perform all caleulation through
s i CO3 Analving numerical problems on valuation and calculation of taxes. Identify the
e time value of supply; determine the taxable person and tax levied on
goods and services.
Ilustrate the e filling process of GST Categorize the Goods and
CO4 Analyzing Services under GST and amount of tax to be paid using Dual tax
concept.
Braluatinsd: Evaluate Input Tax Credit Process, reversal, late filing and New
CO5 Crc:atin = Amendments; appraise various indirect taxes; Interpret the GST
£ framework in India & verify the tax levied on Goods and Services
€Ol Remembering Remember various concepts and products in Digital Banking
Cco2 Undesstanding E);E)l:j;and understand the significance and development of Digital
318 FIN-
- ' CO3 Applying Compare and contrast the Branchless Banking and Traditional Banking
DIEUAIEAnKine COo4 ; Analyze the payment system of digital banking from consumer’s poiit
© Analyzing i
COo5 Evaluating& | Evaluate Role of digital banking and emerging technologies in
Creating economic development
Remember the strategies adopted by HR and their implementation
Col1 Remembering issues and challenges faced by the organization in national and
international context.
Cco2 gt Ability to Understand and Articulate the basic concepts of SHRM and
304 HR- & link the HR strategies to the organizational business strategies.
SHRM CO3 Applying Ability to Analyze HR as an investment to the company
. Ability to Interpret and Evaluate the implementation of the HR
oo Qezne stratetgies : i .
Cco5 Evaluatin Formulate and provide realistic solutions to the industry by designing
g innovative strategies and logical decision making.
Ccol Remeribarin Describe structure of personnel department, its policies and maintenance
g of employee files & records
Co2 Understanding Learn drafting of communications for disciplinary actions
Y
305 HR- Co3 A ethmonstrate the knowledge and calculations of bonus, gratuity, PF, ESI
HR Operations {7~ e Experiment to calculate the computation of Workmen compensation,
yzing Bonus and Gratuity as per relevant acts

; { of Managzment
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CO5 Evaluating File returns under various labour laws and prepare salary structure.
Col Remembering Define Talent Management and its significance
Cco2 Understanding Understanding performance excellence through Talent Management
312 HR- Co3 Applyin Apply Talent Management concepts in Human Resource Management
pplying pply g g
Taleit CO4 Analyzing Analysing Talent Management practices in employee development and
career enhancement
Management
CO5 E‘valu_atmg& Formulate the Talent Management Strategies for any organisation.
Creating
€o1 Remembering Identify key perspectives of global workforce management
118 HR- COZ Understanding Understand ocultural aspects of International HRM
R 5 il P B 1R
International Co3 Applying Prepare HR planning for long term global staffing
HR CO4 Analyzing [Hustrate steps involved in global selection of human resources
eI Analyze / Compare important points that needs to be included while
Loy l(ivf_l'h:i‘::‘,ng&' drafting global workforce performance &
“1:‘1 5 development management system of an organization
Col Remembering Describe concept of compensation and cost
CO2 Understanding Understand compensation and reward management process
317 HR- co3 Applying C(;)m'pz.ire (IS.SUCS. related to compensation and survey of wages & salary
Compensation administration in various industries
and Reward CO4 Analyzing ?:kpcrl.mcnls to calculate various types of monetary and profit sharing
Management incentives
. : Caloulate income tax as per the current slabs for the empioyees under
: Evaluating& PRAICIL 00— i
COs5 " i different Sdldly Ordckets
Creating o : :
Formulate salary structure incorporating tax saving components
CO1 Remembering Define the key terms and concepts in Knowledge Management.
305- CO2 Understanding Describe the Knowledge Management cycle
Knowledge Co3 Applying Discuss the types of Knowledge and its implications.
Management Cco4 Analyzing Outline the importance ofcapturlr{g_ knowledge element:s and its
structures application as a competitive advantage to business
CO5 Evaluating Explain the human and business aspects of knowledge management.
COl Remembering Recognize and Remember the scope of Corporate Governance
co2 Underseatidii Understand the role of Board of Directors and Committees in Good
£ Corporate Governance and key mechanism
310- ; Application of empirical methods of Corporate Governance and its
Corporate oK SonE impact on the Firms.
Governance : Analyze the legal framework of Corporate Governance and formulate
CO4 Analyzing o
Internal control policies.
cos Evaliating Evaluate the legal framework and global perspective of Corporate
Governance.
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To acquaint the students with apectlve of different facets of

R ri
ol emembering management of an enterprise
con Understandin To develop the knowledge of the concept of auditing and its applicability
£ as performance management tool
401- ) co3 P To provide inputs with reference to the Investment Decisions along with
Enterprise = PPYing the techniques for those decisions
Perforininee co4 Aralvzine To inculcate the evaluation parameters of enterprise in terms of
L T a -& expenses, control systems and pricing
P Evalustir Formulate the various parameters to evaluate enterprise performance
- svamating
4 effectively through implementation of strategy
Describe major theorles, ulrllct‘plg ierms. models and framework of
col Remembering indian ethos and business ethics. Discover the contemporary Issues in
Business Ethics
Classify and Recognize Karma, Karma Yoga and discover its relevance
cO2 Understanding in business setting, Illustrate the business ethical decision rationale
i derived from Indian Heritage Scriptures
I d? Bthos & Apply Principles, Theories, Models and Framework of Indian ethos and
" l.an os' COo3 Applying business ethics in order to incorporate value system in work culture and
Business Ethics work place
co4 i Develop and Exhibit analytical, problem solving skills, and work ethos
yels by Comprehension and Praciice of Indian ethos and value system
Implement, Evaluate, and Facilitate ethical business hehaviour and
CO5 Evaluating promote sustainable business ecology, improve profitability, foster
business relation and employee productivity.
Col Remembering Describe the various concepts associated with Marketing 4.0
CO2 Understanding Explain the importance of 5A’s in Marketing 4.0.
403MKT-
Marketing CO3 Applying Demonstrate the application of concepts of digital marketing, new
Specialisation Co4 ikt Distinguish between traditional and digital marketing practices in given
AL real world context to be the effective marketers.
COs Bvalnatin Assess how Technology & connectivity has changed human life and
& business in the context of real-world commodities, products & services
To introduce a systematic understanding of marketing strategy and
Col Remembering decision making in dynamic marketing
environment
; To understand and apply the STP of marketing (segmentation, targeting,
404 MKT- co2 Understanding e PPy g (seg ST
Marketing 4.0 :
5 Co3 e To understand and appreciate the concept of marketing strategy
PRIYIE formulation and implementation.
CO4 Analyzing Develop and critically assess marketing strategies
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COs Evaluating Research and analyse marketing strategies in different contexts
COol1 Remembering Define various concepts related to Rural and Agricultural Marketing
Understand the rural consumer buying Behaviour, Rural Marketing Mix,
cO2 Understanding Compare Rural and Urban market on different terms, Environment, and
Consumer, Industrial and Agriculture Market.
410 MKT- co3 Nt Apply .knowledge and skills of Rural Marketing to design marketing Mix
Rural and strategies.
Agricultural Ilustrate the Rural product, Pricing and Distribution Strategies with
Marketing CO4 Analyzing modern approach and challenges faced in rural Market and emerging
. ) Models in Rural Market
Evaluate the use of ICT in Agriculture Marketing with use of various
models in domestic and international Market
{1 10 o BEvalating& Creating | . . i i : . - —
Build a model for Marketing of Agricuitural products by using marketing
) mix twols
P SR—— Familiarize students with details retail managements concepts &
e el fing operations
COo2 Understanding Know the recent trends in retailing in India
412 M kt- === ;s - — - = - ——
. ; identify various retail opportunities and evaluate the strategies associated
il e Applying with each type of opportunit
Marketing = 2P £p A
CO4 Analyzing Analyze retail market and financial strategy including product pricing
S TEhaa] 3 =
Cos e 1st‘mgulsh afx characterize the factors .and me}nagement t(?ols tl:xat
retailers consider and use when developing their merchandise mix
COl Remembering Define and Describe the basic concepts related to Financial Laws
co2 Uhceserans Illustr.ate the imp.lication57 of various laws, Explain concepts and details
of various financial laws.
403 FIN- ; ] > - ==
Fiidneial Laws CO3 Applying Make use of contextual financial laws applicable to organisations.
CO4 Analyzing Infer the application of financial laws to organisations
CO5 Evaluating Appraise and perceive the benefits of applicable laws to the organisations
Describe the concepts related to emerging areas of Microfinance, Small
Col1 Remembering finance banks, Payment Banks, Start-Ups, SHG and Digitization and
analytics
404FIN- C0O2 Understanding Explain in detail, all the theoretical concepts taught through the syllabus
d : - : :
Current Tl:en = ’ Apply the various theories and models of financial management in the
and Cases in CO3 Applying e
Finance- 1 . = . :
: Analyse the situation and decide the key financial as well as non-
Co4 Analyzing ’ : ; e n
financial elements involved in the situation.
CO5 Evaluating Evaluate the financial impact of the alternative on the given case.
409 FIN- COl1 Remembering Describing the basic concepts of Fixed Income Securities
Fixed .Iflcome co2 Understandin Understanding the various types of securities traded in the fixed income
Securities £ market and the concepts related to the risk and returns of the
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Fixed income securities
. Applying the knowledge of fixed income securities for diversifying the
CO3 Applying o : & A g fying
portfolio of investments
CO4 Analyzing Predictive analysis of the economic outlook through yield curve analysis
CO5 Evaluating& Creating | Devise the various investment strategies based on portfolio returns
col Renianiberig Eeﬁne the key concepts of Microfinance and other terms associated with
o Understanding Explain and Understand the relevance of Microfinance and how its work
- towards rural development & growth.
413 FIN- T Applying Identify Micro F m:(m$c Mndcls and their contribution towards, emnn'mm
[ Rural and MR RCnbE: growth, poverty elimination, women empowerment and gender equality.
Microfinance CoO4 Analyzing Analyze the linkage between MFIs and Rural development
o Evaluate the significance and I‘unding'M icrofinance Institutions & Self-
Help Group.
03 Evaluating& Creating | - - ¢
Formulate and Discuss Cases related to MF (Models) & Rural
development, Women Empowerment and Gender Equality.
- Describe the major theories, concepts, terms, models tools and
COl1 Remembering g ¥ " it~ »
- frameworks in the field of Organizational Diagnosis & Development
Co2 Understanding Understand concept of OD and ‘intervention’
403 HR- = ———— =
003 R e Make Use of the Theories, Models, Principles and Frameworks of
rganization : T ; ; . - o
: s : COo3 Applying Organizational Diagnosis & Development in specific organizational
Diagnosis and ;
settings.
Development ; : o
Analyze the external and internal environment with right tool of
CO4 Analyzing - : p ‘
diagnosis and review the role of consultant in OD.
CO5 Evaluating Identify And Map an intervention to organisational need
coi REmetaating Describe the conceptual framework of Digital Disruptions and its impact
on the current HR Trends.
404HR- : - : :
COo2 Understanding Summarize the impact of Current HR trends on HR Functions
Current Trends
& Cases in . [llustrate value creation & competitive advantage of Technology on
COo3 Applying P g &y
Human current HR Trends
BeeiIcs CO4 Analyzing Elaborate upon the various types of current HR Trends
Management
x Apply the existing Tech tools to real time HRM Challenges and offer
CO5 Evaluating Rp y : E
Solutions.
- Identify the basic concepts of Employee Engagement and Employee
COl1 Remembering fy : - N S R
Ownership.
) Understanding the various factors, models and metrics involved in
409 HR- COo2 Understanding £
Feuol Employee engagement.
mployee = - =
ploy Determination of various Employee Engagement Activities and types of
Engagement and ; ; T . .
) CO3 Applying Employee Ownership practiced in all scales of companies at various
Ownership
sectors
; Implementation of Engagement strategies and building Engagement
CO4 Analyzing P ; : 5 & Sistete
Culture in companies.
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CO5 Eyaluatinig® Greating ?Zvaluation of Employee engagem‘ent and Employee Ownership and its
impact on the performance of businesses
Col Remembering Identify the basic concepts of leadership and succession planning.
414 HR- Cco2 Understanding Understanding the modern theories and styles of leadership.

; o : : .
Leaders.hlp and B T Implementing the appropriate succession plan through leadership
Succession development
Flanning|] Co4 Analyzing Analysing and Evaluating the existing human capital.

CO5 Evaluating& Creating | Building appropriate Succession Plan required in an organization.
co1 T — Define the concept and key terms associated with the global strategic
management.
CO2 Understanding Deseribe in detail global strategic alliance, merger and acquisitions
J.M g : Co3 ketutne Demonstrate various global organisation models in global strategic
Global Strategic -k APPIYING management confext
HERnRgTen cod Analvei Examine various entry and business-level strategies from global strategic
4 1 alyzing 4
st management prospective 7
; Explain globalization, innovation, and sustainability and challenges to
CO5 Evaluating P ; & FAIERS AR RS
strategic management
Describe What is CSR, Scope & Complexity, Companies Act 2013,when
col Rememberin was CSR Initiated, Evolution, How CSR matters, Aims, objectives,
g Importance, Benefits of CSR,CSR in India ,CSR In global Context,
Implementation .

. : Explain the implications of CSR from t specti f ] §
408 . co2 Understanding p jul i Q' : rom le‘ perspec'tlves ol employees
Corporate Social managers, leaders, organization and the Community.

Responsibility & . Make Use OF the Theories and Principles and Frameworks of CSR in
oy SR CO3 Applying : oo 2
Sustainability specific organizational settings.
. Deconstruct The Role of Companies towards the society and its impact
CO4 Analyzing L Y P ORI P
on the community
CO5 Bvaluaiie Elabo.rate.Upon the challenges of the Companies ix} shaping
organizational culture and Development of the society
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