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Name of Club Sandip Association of Management Student Club

Objectives 1. To conduct various activities to imbibe various management
skills.

2. To make students accountable towards their responsibilities.

Outcomes: 1. Students will able to learn various management skills such as
leadership, decision making, team building etc.

2. Students were able to handle their responsibility
efficiently and effectively.

About The Program:

Battle field is an Activity done by MBA-I year, 2 to 3 days prior to Ganesh Festival. So this
year also keeping the tradition alive this activity was conducted on 23rd & 24th August 2017.Students
were Divided into7 different groups with 8 to 9 members in each group & every group was headed by
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a group leader. Chatkazz, Food Loverzz, Chilli Pistols, Yummy Licious, Master Minds , Khane Ke
Shaukin & Bombae Amigos were the names of group. The concept goes like this that students have to
sell various products inthe Market it could Eatables, Decoration Stuff , Clothes or any other innovative
products. Students identified various location in Nashik were they could fetch more an more public
towards their stall. The very essence of this activity was to bring out the hidden Entrepreneurial
qualities of the students such as Risk taking Ability, Decision Making & Leadership . Also various
Management Concepts such as planning , Organizing , Coordination, Market Analysis, Marketing &
Financial Management ,etc. can be learned & understood more easily by doing them practically rather
than teaching them theoretically in class room. Students received overwhelming response for this

activity& this was all possible due to their complete dedication & hard work.
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2) Activity

About The Program:

UDAAN had an interesting and varied array of competitions, Ranging from Business Plan to
Business Quiz , Poster Making Competition, Personality Contest to ADD Mad Show & Debate.
Several colleges had registered for the fest & there was lot of energy among the students. The main
motive of arranging this event was to provide a platform to the budding managers to showcase their
multifaceted talents & provide them exposure in understanding and applying concepts of general
management, finance and marketing in practical situations. All of the events were executed by the
students who were excited about the planning and execution of the event.
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1. About The Program:
Students of Sandip Foundation from Department of Management studies undertook the

CSR Activity of Collection of Ganesh Idol on occasion of Anant Chaturdashi at Chopda Lawns
This activity began early morning at 8’0 Clock & was carried till the late evening. There were
near about 60 students who joined their hands in this social cause. Everyone was performing some
or the other task. Few were at the stall collecting the idols, few had gone to look for people and
convince them to donate their idol instead of immersing it into the river, and few were there to
count the number of idols received every hour, some were busy with taking care of the idols and
its accessories. one of motive behind doing this activity was to teach students that they also have
got some responsibility towards society as society has given the m so much . It was also done to
create awareness among the people that its there moral responsibility to keep the rivers & their

society clean.
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